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30,000 m? of platform

1,000,000 orders / year

+ 30,000 references

WHY SAVOYE?

- For its expertise in retail
preparation

- Its project support in France
and abroad

- A solution to cross-channel
sales and the distinctive
nature of online sales

99.99%

preparation accuracy

+40%

productivity in 3 years

“ We have with SAVOYE a quality partnership which allows us to
build a dynamic, flexible and agile e-commerce logistics in France
to improve the shopping experience of our customers. ”

Quentin BENAULT
Supply Chain Manager AUCHAN E-COMMERCE

TARGETS

IMPROVE CUSTOMER SATISFACTION

ENSURE REAL-TIME STOCK
MANAGEMENT, AND THE PREPARATION
OF B2C ORDERS

DEVISE PROCESSES SUITED TO EACH
CATEGORY OF PRODUCT

SIGNIFICANTLY IMPROVE
QUALITY INDICATORS

PROVIDE MORE FLEXIBLE AND DYNAMIC
LOGISTICS CAPABLE OF ADAPTING TO MANY
CATEGORIES OF PRODUCTS

AGILITY AND RAPID IMPLEMENTATION
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AUCHAN HAS DEPLOYED

THE SAVOYE WMS SOLUTION
THROUGHOUT ITS E-COMMERCE
ACTIVITIES.

contact@savoye.com
Tel. +33 (0)3 80 54 40 00
www.savoye.com

In 2011 SAVOYE implemented its WMS solution in one of Auchan’s
new e-commerce warehouses located in the north of France.

It then went on to deploy the SAVOYE solution throughout all its
e-commerce logistics sites in France.

As a result of having proved itself to be both agile and quick to
implement in France, the WMS solution has now been deployed
on other platforms abroad, and in Russia in particular. Several
claims in favour of SAVOYE proved decisive: the fact that it shares
the same strategic vision as Auchan’s General Management, the
editor’s great references in the e-commerce sector, its skills in
terms of retail preparation, and standards that fully meet the
distributor’s specification requirements.

As far as Quentin BENAULT, Auchan’s E-Commerce Supply Chain
Manager, is concerned, the particular nature of online sales,
such as real time stock management, BtoC order preparation,
prepacking management, the various packing solutions, the
heterogeneity of products, the carriers’ schedule, and label and
EDI management required an adapted information system that
was potentially different from that used for the logistic purposes
of Auchan’s other retail activities. And finally, this project is fully
in line with the cross-channel strategy already deployed by the
distributor.

Prior to this WMS solution being adopted for e-commerce
activities, SAVOYE solutions were already being used by Auchan
for its Chronodrive drive-thru shopping activities.
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